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Dr. Frederic Altfeld 

Dr. Monika Dammer-Henselmann 

Dr. Matthias Daub 

Prof. Dr. Tobias Dauth 

Dr. Ruben Dost 

Dr. Lars Dzedek 

Dr. Philipp Grosche 

Dr. Swantje Hartmann 

Dr. Katharina Hefter (née Kretschmer) 

Prof. Dr. Thomas Kotulla 

Dr. Andrea Luber (née Daniel) 

Dr, Mario Machulik 

Dr. Julia Maurer 

Dr. Stephan Schulze 

Dr. Dennis Wurster 

 

In the following, you can find detailed information on the Alumni of the Chair.  



 

 

 

Dr. Frederic Altfeld 

Alumnus 

Phone +49-30-3 20 07-137 (Secretariat) 

Fax +49-30-3 20 07-107 (Secretariat) 

 

Education: 

 

2007-2010 

Studies of Business Administration at University of Münster (Bachelor)  

2008 

Studies at XLRI Xavier School of Management, Jamshedpur, India  

2010-2013 

Studies of Business Administration at University of Münster (Master)  

2011 

Studies at EMLYON Business School, Lyon, France  

09/2013-09/2016 
Ph.D. Programme at ESCP Europe Campus Berlin 

 

Work Experience: 

 

06/2013-05/2017 

Research Assistant at the Chair of International Management and Strategic Management at 

ESCP Europe Campus Berlin 

03/2018-01/2019 

Associate at A.T. Kearney 

 
Since 02/2019 

Associate at hy 

 

 

Internships at Roland Berger Strategy Consultants, Horváth & Partners Management 

Consultants, Vodafone D2, Socio Economic and Education Development Society (India), 

E.ON Ruhrgas  

 

 



 

Research Interests: 

 

Upper Echelons Research 

Compensation of Top Managers 

Corporate Governance 

Strategies of International Firms 

 

Presentations on International Conferences: 

 

5th EIASM Workshop on Top Management Teams and Business Strategy, Valencia, Spain, 

2014 

13th EIASM Workshop on Corporate Governance, Milan, Italy, 2016 

42nd EIBA Conference, Vienna, Austria, 2016 

AIB 2017 Annual Meeting, Dubai, UAE, 2017 

14th Vaasa Conference on International Business, Vaasa, Finland, 2017 

 

Publications:  

 

Altfeld, Frederic/Liesenkötter, Bernd/Schewe, Gerhard (2013): Technologiewettbewerb 

unter Unsicherheit. In: ZfAW – Zeitschrift für die gesamte Wertschöpfungskette 

Automobilwirtschaft, Vol. 16, No. 3, pp. 55-64. 

 

Schmid, Stefan/Altfeld, Frederic (2017): Airbus – Managing the Legacy of a Complex 

International Merger. In: Technologie, Strategie und Organisation. Festschrift für Alexander 

Gerybadze, edited by W. Burr, M. Stephan, Springer Gabler, Wiesbaden, 2017, pp. 287-308.  

Schmid, Stefan/Altfeld, Frederic/Dauth, Tobias (2017): Der Doktortitel unter Vorstands- und 

Aufsichtsratsmitgliedern der DAX-30-Unternehmen – Immer noch weit verbreitet und von 

hoher Bedeutung?. In: Zeitschrift für Corporate Governance, Vol. 12, No. 4, 2018, pp. 152-
158. 

Schmid, Stefan/Altfeld, Frederic (2018): Airbus: Managing the Legacy of a Complex 

International Merger, in: Schmid, Stefan (ed., 2018): Internationalization of Business. Cases on 

Strategy Formulation and Implementation, Springer International Publishing, Cham, 2018, pp. 

63-80. 

Schmid, Stefan/Altfeld, Frederic/Dauth, Tobias (2018): Americanization as a driver of CEO 

pay in Europe: The moderating role of CEO power. In: Journal of World Business, Vol. 53, 

No. 4, 2018, pp. 433-451.  

Schmid, Stefan/Altfeld, Frederic/Dauth, Tobias (2018): Neuberufungen von DAX-30-

Vorständen und –Aufsichtsräten: Wie reagiert der Aktienmarkt auf den Doktortitel von 

Topmanagern?. In: Corporate Finance, No. 09-10, 2018, pp. 276-282. 

Schmid, Stefan/Altfeld, Frederic (2018): International Work Experience and Compensation: 

Is More always Better for CFOs?. In: European Management Journal, Vol. 36, No. 4, 2018, 

pp. 530-543. 

 



 

 

 

Dr. Monika Dammer-Henselmann 

Alumna 

 

Phone +49-30-3 20 07-137 (Secretariat) 

Fax +49-30-3 20 07-107 (Secretariat) 

 

Education: 

 

2000 – 2002 

Basic Business Studies at Universität des Saarlandes, Saarbrücken 

     

2002 – 2003 

Business Studies at Ecole Supérieure de Commerce de Rouen, France 

     

2003 – 2005 

Advanced Business Studies at Universität des Saarlandes, Saarbrücken 

     

09/2005 – 09/2008 

PhD Programme at ESCP Europe Campus Berlin 

 

Work Experience: 

 

08/2005 – 03/2009  

Research Assistant at the Chair of International Management and Strategic Management at 

ESCP Europe Campus Berlin 

 
2005 – 2007 

MEB Programme Manager 

 

2009 – 2010 

Consultant Price Optimization Market/Bulk Sales, TOTAL Deutschland, Berlin, Germany 

 

02/2011-01/2013 

Global Cost Manager, Bayer Holding Ltd., Osaka, Japan 

03/2013-08/2018 

Global Cost Manager, Bayer Business Services, Leverkusen, Germany 

Since 09/2018 

Global Controlling Business Partner, Bayer, Leverkusen, Germany 

 

Internships at Robert Bosch, ATOFINA (TOTAL), L’Oréal Germany; Collaboration in the 

Student Organisation AIESEC 



 

Awards: 

 

Best Doctoral Dissertation Proposal Award 2007 at the 9th Vaasa IB Conference for the 

article: „Importance of Internationality on the Consumer Decision in Business Education“ 

 

Research Interests: 

 

Market entry strategies and marketing strategies 

Internationalisation strategies of universities 

Internationalisation processes 

 

Presentations: 

 

9th Vaasa Conference on International Business, Vaasa/Finland, 2007 

 

Publications: 

 

Dammer, Monika (2005): Möglichkeiten der Behebung und Verwertung von innerstädtischen 

Leerständen im Handel in Deutschland. Seminar paper. Deutsches Seminar für Städtebau und 

Wirtschaft, DSSW-Materialien, Berlin, 2005, URL: http://www.dssw.de/2005-

leerstand.html?PHPSESSID=f5fa67d36759557b1278cba598dcca4e  

Dammer-Henselmann, Monika (2010): Kundenorientierte Internationalität in MBA-

Programmen. Ergebnisse von Latent-Class-Conjoint-Analysen. Verlag Dr. Kovac, Hamburg, 

2010, 360 pages. 

 

Schmid, Stefan/Wilken, Robert/Dammer-Henselmann, Monika (2013): Was bedeutet 

Internationalität in der Managementweiterbildung? Eine nachfrageorientierte Studie auf Basis 

von Latent-Class-Conjoint-Analysen. In: Zeitschrift für betriebswirtschaftliche Forschung, 

Vol. 65, No. 3, 2013, pp. 249-273. 

 

 

 

 

 

 

 

 

 

 

http://www.dssw.de/2005-leerstand.html?PHPSESSID=f5fa67d36759557b1278cba598dcca4e
http://www.dssw.de/2005-leerstand.html?PHPSESSID=f5fa67d36759557b1278cba598dcca4e
http://www.verlagdrkovac.de/3-8300-5436-X.htm
http://www.verlagdrkovac.de/3-8300-5436-X.htm


 

 

 

Dr. Matthias Daub 

Alumnus 

Phone +49-30-3 20 07-137 (Secretariat) 

Fax +49-30-3 20 07-107 (Secretariat) 

 

Education: 

 

1997 – 2001  

Business Studies at European Business School (ebs), Oestrich-Winkel  

 

1999 

Universidad de San Andres, Buenos Aires  

 

2000 

Thunderbird Graduate School of International Management, Phoenix, Arizona  

 

09/2004 – 09/2007 

PhD Programme at ESCP Europe Campus Berlin 

       

Work Experience: 

 

1999 – 2001 

Founder and Affiliate of e-con IT Beratung, Oestrich-Winkel 

 

2004 – 2006 

Affiliate research assistant at the Chair of International Management and Strategic 

Management at ESCP Europe Campus Berlin 

2002-2019 

Management Consultant at McKinsey & Company in Berlin 

Since 2019 

Senior Partner, Leader Public Sector and Leader Corporate Business Functions EMEA at 

McKinsey & Company in Berlin 

 

Internships at ABB (Germany), Bayer (Argentina), Allianz (Chile), General Motors (USA), 

McKinsey (USA) 

 

 



 

Scholarships and Awards: 

 

Second Winner of the junior competition at the 6th BMBF Services Conference 

Award Winner of the Theodor-Fontane-Preis for social commitment of the German 

National Academic Foundation 

Scholarships of the German National Academic Foundation and Konrad-Adenauer-Stiftung 

 

Research Interests: 

 

Service Offshoring 

Relationships between headquarters and subsidiaries 

Subsidiary typologies 

 

Presentations: 

 

8th Vaasa Conference on International Business, Vaasa/Finland, 2005 

St. Mary's Outsourcing Conference, San Antonio/USA, 2005 

32nd EIBA Annual Conference, Fribourg/Switzerland, 2006 

 

Publications: 

 

Schmid, Stefan/Daub, Matthias (2005): Service Offshoring Subsidiaries – Towards a Typology. 

Working Paper No. 12, ESCP-EAP Europäische Wirtschaftshochschule Berlin, November 

2005. 

 

Daub, Matthias (2006): Die Koordination von Service-Offshoring-Zentren in multinationalen 

Unternehmen, in: Streich, Deryk/Wahl, Dorothee (ed., 2006): Moderne Dienstleistungen – 

Impulse für Innovation, Wachstum und Beschäftigung, Beiträge der 6. Dienstleistungstagung 
des BMBF, Campus, Frankfurt/New York, 2006, pp. 57-64. 

 

Schmid, Stefan/Daub, Matthias (2007): Embeddedness in International Business Research – 

The Concept and Its Operationalization. Working Paper No. 23, ESCP-EAP Europäische 

Wirtschaftshochschule Berlin, January 2007. 

 

Daub, Matthias (2009): Coordination of Service Offshoring Subsidiaries in Multinational 

Corporations. Gabler, Wiesbaden, 2009 (mir-Edition), 436 pages. 

 

 

 

 

 

 

http://www.gabler.de/Buch/978-3-8349-1928-1/Coordination-of-Service-Offshoring-Subsidiaries-in-Multinational-Corporations.html
http://www.gabler.de/Buch/978-3-8349-1928-1/Coordination-of-Service-Offshoring-Subsidiaries-in-Multinational-Corporations.html


 

 

 

Prof. Dr. Tobias Dauth 

Alumnus 

 

Education:  

 

2002–2006  
Business Studies at Hochschule Pforzheim 

 

2003–2004  

Certificate Programme "Public Relations and Specialist Journalism" at Hochschule Pforzheim 

 

2004–2005 

Exchange Student at Indiana University, Kelley School of Business, USA 

 

2008–2011 

PhD Programme at ESCP Europe Campus Berlin 

 

Work Experience:  

 

2006–2008 

Senior Consultant at BBDO Consulting GmbH, Munich 

 

2008–2012 

Research Assistant at the Chair of International Management and Strategic Management at 

ESCP Europe Campus Berlin 

 
2008–2011 

Project Manager Company Consultancy Projects at the Chair of International Management 

and Strategic Management at ESCP Europe Campus Berlin 

 

10/2012 

Postdoc at the Chair of International Management and Strategic Management at ESCP 

Europe Campus Berlin 

 

2013-2018 

Alfried Krupp von Bohlen und Halbach Junior Professor for International Management, HHL 

Leipzig Graduate School of Management 

Since 11/2018 

Full Professor for International Management, HHL Leipzig Graduate School of Management 

 

 

Internships at Robert Bosch, SAP, Porsche, Roland Berger Strategy Consultants 



 

 

 Research Interests: 

 

Corporate governance and internationalization of management boards and supervisory 

boards 

 

Conference Presentations: 

 

36th EIBA Conference, Porto, Portugal, 2010 

37th EIBA Conference, Bucharest, Romania, 2011 

Jahrestagung der Wissenschaftlichen Kommission Internationales Management im VHB, 2012 

3rd EIASM Workshop on Top Management Teams & Business Strategy Research, Milan, 

Italy, 2012 

38th EIBA Conference, Brighton, UK, 2012 

 

Publications: 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2009): Die Internationalisierung von Aldi und 

Lidl – Möglichkeiten und Grenzen bei der Übertragung von im Inland erfolgreichen 

Geschäftsmodellen auf das Ausland, Working Paper No. 46, ESCP-EAP Europäische 

Wirtschaftshochschule Berlin, 2009, 35 pages. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2010): Aldi and Lidl: International Expansion 

of Two German Grocery Discounters. In: Ghauri, Pervez/Cateora, Philip (eds.): International 

Marketing, 3rd European Edition, McGraw-Hill, Maidenhead, 2010, pp. 566-571. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2010): Teaching Notes for the Case "Aldi 

and Lidl: International Expansion of Two German Grocery Discounters". In: Ghauri, 

Pervez/Cateora, Philip (eds.): International Marketing, 3rd European Edition, McGraw-Hill, 

Maidenhead, 2010, 9 pages.  

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2011): Suggestions for Completing the 

Assignments of the Case Study: The Acquisition of Reebok by Adidas. In: Zentes, 

Joachim/Swoboda, Bernhard/Morschett, Dirk (eds.): Fallstudien zum Internationalen 

Management. Lösungen. Websites of Gabler, Wiesbaden, 2011, 14 pages. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2011): The Acquisition of Reebok by Adidas. 

In: Zentes, Joachim/Swoboda, Bernhard/Morschett, Dirk (ed.): Fallstudien zum Internationalen 
Management. Grundlagen – Praxiserfahrungen – Perspektiven. 4th Edition, Gabler, Wiesbaden, 

2011, pp. 713-731. 

 

Dauth, Tobias (2012): Die Internationalität von Top-Managern. Aktienkursreaktionen auf die 

Benennung internationaler Vorstände und Aufsichtsräte. Springer Gabler, Wiesbaden, 2012 

(mir-Edition), 308 pages. 

 

 

 

http://www.springer.com/springer+gabler/management/book/978-3-658-00761-4
http://www.springer.com/springer+gabler/management/book/978-3-658-00761-4


 

 

Schmid, Stefan/Dauth, Tobias (2012): Internationale Diversität im Top-Management – Eine 

empirische Analyse der DAX-30-Unternehmen, in: Zeitschrift für betriebswirtschaftliche 

Forschung, Vol. 64, No. 7, 2012, pp. 772-802. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas/Schulze, Stephan (2013): Porsche Holding: 

Automobile für Europa aus dem Salzburger Land. In: Schmid, Stefan (ed.): Strategien der 

Internationalisierung. Fallstudien und Fallbeispiele. 3rd revised and updated edition, 

Oldenbourg, München, 2013, pp. 161-173. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2013): Aldi und Lidl. Zwei deutsche 

Discounter auf Expansionskurs. In: Schmid, Stefan (Hrsg.): Strategien der 

Internationalisierung. Fallstudien und Fallbeispiele. 3. updated and revised edition, 

Oldenbourg, München, 2013, pp. 533-579. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas/Schulze, Stephan (2013): Ruhrgas und 

Gazprom. Keine Sonderrechte - trotz langjähriger Importbeziehungen und existierender 

Minderheitsbeteiligung. In: Schmid, Stefan (Hrsg.): Strategien der Internationalisierung. 
Fallstudien und Fallbeispiele. 3. updated and revised edition, Oldenbourg, München, 2013, pp. 

175-191. 

 

Schmid, Stefan/Dauth, Tobias (2014): Does Internationalization Make a Difference? Stock 

Market Reaction to Announcements of International Top Executive Appointments, in: 

Journal of World Business, Vol. 49, No. 1, 2014, pp. 63-77. 

 

Schmid, Stefan/Wurster, Dennis J./Dauth, Tobias (2015): Internationalisation of Upper 

Echelons in Different Institutional Contexts: Top Managers in Germany and the UK, in: 

European Journal of International Management, Vol. 9, No. 4, 2015, pp. 510-535. 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas/Orban, Fabienne (2016): Aldi and Lidl - From 

Germany to the Rest of the World?, Working Paper No. 65, ESCP Europe 

Wirtschaftshochschule Berlin, July 2016, 20 pages.  

Schmid, Stefan/Altfeld, Frederic/Dauth, Tobias (2017): Der Doktortitel unter Vorstands- und 

Aufsichtsratsmitgliedern der DAX-30-Unternehmen – Immer noch weit verbreitet und von 

hoher Bedeutung?. In: Zeitschrift für Corporate Governance, Vol. 12, No. 4, 2018, pp. 152-

158. 

Dauth, Tobias/Pronobis, Paul/Schmid, Stefan (2017): Exploring the Link between 

Internationalization of Top Management and Accounting Quality: The CFO’s International 

Experience Matters, in: International Business Review, Vol. 26, No. 1, 2017,  pp. 71-88.   

Schmid, Stefan/Altfeld, Frederic/Dauth, Tobias (2018): Neuberufungen von DAX-30-

Vorständen und –Aufsichtsräten: Wie reagiert der Aktienmarkt auf den Doktortitel von 

Topmanagern?. In: Corporate Finance, No. 09-10, 2018, pp. 276-282. 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas/Leding, Philipp (2018): Adidas and Reebok: Is 

Acquiring Easier than Integrating?, in: Schmid, Stefan (ed., 2018): Internationalization of 

Business. Cases on Strategy Formulation and Implementation, Springer International Publishing, 

Cham, 2018, pp. 27-61. 

http://www.sciencedirect.com/science/article/pii/S0969593116300683
http://www.sciencedirect.com/science/article/pii/S0969593116300683
http://www.sciencedirect.com/science/article/pii/S0969593116300683


 

 

Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas/Orban, Fabienne (2018): Aldi and Lidl: From 

Germany to the Rest of the World, in: Schmid, Stefan (ed., 2018): Internationalization of 

Business. Cases on Strategy Formulation and Implementation, Springer International Publishing, 

Cham, 2018, pp. 81-98.  

On April 1, 2013, Tobias Dauth was appointed Alfried Krupp von Bohlen und Halbach Junior 

Professor for International Management at HHL Leipzig Graduate School of Management. 

Since November 2018, he is Full Professor for International Management at HHL Leipzig 
Graduate School of Management. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.hhl.de/


 

 

 

Dr. Ruben Dost 

Alumnus 

Phone +49-30-3 20 07-137 (Secretariat) 

Fax +49-30-3 20 07-107 (Secretariat) 

 

Education: 

 

2001–2004 

Business Studies at European College of Business and Management, London, UK 

         

2004–2005 

Business Studies at Oxford Brookes University, Oxford, UK 

         

2005–2007 

Business Studies at Handelshochschule Leipzig (HHL), Germany  

2006–2008 
INCAE Business School, Alajuela, Costa Rica  

09/2008-09/2011 

Ph.D. Programme at ESCP Europe Campus Berlin 

 

Work Experience: 

 

1997–2000 

Apprenticeship as an Industrial Business Management Assistant at Erdgas Südsachsen GmbH, 

Chemnitz, Germany 

         
2000 

HR Management Assistant at Erdgas Südsachsen GmbH, Chemnitz, Germany 

         

10/2007-05/2011 

Research Assistant at the Chair of International Management and Strategic Management at 

ESCP Europe Campus Berlin  

since 05/2012 

Consultant Corporate Strategy at N-ERGIE Aktiengesellschaft, Nürnberg, Germany 

 

Internships at DZ Bank London Branch; BASF South East Asia Pte. Ltd., Singapore 

 



 

Research Interests: 

 

Internationalisation strategies 

Impacts of cultural differences on the management of MNCs 

 

Conference Presentations: 

 

Joint Doctoral Seminar Cornell University (USA)/ESCP Europe Campus Berlin 

 

Publications: 

 

Schmid, Stefan/Dost, Ruben (2009): Management in unterschiedlichen Kulturen - 

zentrale Ergebnisse der GLOBE-Studie. In: WISU - Das Wirtschaftsstudium,  Vol. 38, No. 11, 

2009, pp. 1467-1472.  

Schmid, Stefan/Dost, Ruben (2010): Export als zentrale Internationalisierungsstrategie - Der 

Fall des türkischen Unternehmens Arçelik, Working Paper No. 55, ESCP Europe 

Wirtschaftshochschule Berlin, 2010, 80 pages. 

 

Schmid, Stefan/Dost, Ruben (2013): Arçelik: Durch Export zum "Weißen Riesen". In: Schmid, 

Stefan (ed.): Strategien der Internationalisierung. Fallstudien und Fallbeispiele. 3rd revised and 

updated edition, Oldenbourg, München, 2013, pp. 581-649.  

Dost, Ruben (2014): Produktionsverlagerungen deutscher Unternehmen nach China - Eine 

neo-institutionalistische Perspektive. Josef Eul Verlag, Lohmar, 2014, 524 pages. 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.escpeurope.eu/fileadmin/user_uploads/campus_Berlin_uploads/International_Management/WP_55_Schmid-Dost_2010_-_Arcelic.pdf
http://www.escpeurope.eu/fileadmin/user_uploads/campus_Berlin_uploads/International_Management/WP_55_Schmid-Dost_2010_-_Arcelic.pdf
http://www.eul-verlag.de/shop/eul/index.php?page=detail&match=LISA_NR2=0315C
http://www.eul-verlag.de/shop/eul/index.php?page=detail&match=LISA_NR2=0315C


 

 

 

Dr. Lars Dzedek 

Alumnus 

Phone +49-30-3 20 07-137 (Secretariat) 

Fax +49-30-3 20 07-107 (Secretariat) 

 

Education: 

 

1999-2005 

Business studies at Technische Universität Berlin  

 

2003–2004 

Studies in Internationalen Management at Syracuse University (Utica College), New York, 

USA 

 

From 09/2009 

PhD Programme at ESCP Europe Campus Berlin 

 

Work Experience: 

 

2005-2006 

Associate at Trommsdorff & Drüner, Marketing + Innovation Consultants 

 

2006-2009 

Senior Consultant at DHL Consulting, Bonn 

         

2009-2012 

Research Assistant at the Chair of International Management and Strategic Management at 

ESCP Europe Campus Berlin 

 

2013-2014 

Project Manager at DHL Consulting, Bonn 

2014-2015 

Associate Partner at DHL Consulting, Ft. Lauderdale 

2015-2019 

Vice President, Partner & Head of DHL Consulting Americas at DHL Consulting, Ft. 

Lauderdale 

Since 2019 

Vice President Global Sector Development Americas at DHL Supply Chain, Miami/Ft. 

Lauderdale area 



 

 

Internships at Kienbaum Management Consultants, Procter & Gamble; Freelancer at 

DaimlerChrylser Services and Imperial Schrade Corp. New York 

 

Scholarships and Awards: 

 

Award for outstanding Diploma at Technische Universität Berlin; International Scholarship at 

Syracuse University (Utica College) 

Research Interests: 

 

Innovation Management and Entrepreneurship in MNCs 

 
Conference Presentations: 

 

11th Vaasa Conference on International Business, Vaasa, Finnland, 2011 

 

Publications: 

 

Schmid, Stefan/Dzedek, Lars R. (2011): Subsidiary Initiatives in Multinational Corporations - 

What Do We Know about Them, Their Antecedents and Their Consequences?, Working 

Paper No. 59, ESCP Europe Wirtschaftshochschule Berlin, December 2011, 70 pages. 

 

Schmid, Stefan/Dzedek, Lars/Lehrer, Mark (2014): From Rocking the Boat to Wagging the 

Dog: A Literature Review of Subsidiary Initiative Research and Integrative Framework, in: 

Journal of International Management, Vol. 20, No. 2, 2014, pp. 201-218.  

Dzedek, Lars R. (2018): Initiatives by Subsidiaries of Multinational Corporations. An 

Empirical Study on the Influence of Subsidiary Role Context. Springer Gabler, Wiesbaden, 

2018, 616 pages. 

 

 

 

 

 

 

 

 

 



 

 

 

Dr. Philipp Grosche 

Alumnus 

Phone +49-30-3 20 07-137 (Secretariat) 

Fax +49-30-3 20 07-107 (Secretariat) 

 

Education: 

 

2001–2006 

Business Studies at Ludwig-Maximilians-Universität Munich 

         

2003 

ESSEC Business School, Cergy-Pontoise, France 

         

2005 

Warwick Business School, Coventry, UK 

         

09/2006-09/2009 

PhD Programme at ESCP Europe Campus Berlin 

 

Work Experience: 

 

10/2006-12/2010 

Research Assistant at the Chair of International Management and Strategic Management at 

ESCP Europe Campus Berlin  

2011-2019 

Management Consultant/Strategy, Senior Manager & Practice Lead at Accenture, Munich 

area  

Since 2019 

Partner Transformation Competence Center at Roland Berger, Munich area 

 

Internships at Arthur D. Little, Robert Bosch, Degussa (France) and Bausch & Lomb. Student 

Assistant at the Institute for Market-based Management (IMM) at LMU Munich 

 

Research Interests: 

 

Internationalisation decisions 

Management of international value chains 

Internationalization of corporations from emerging markets 



 

Presentations: 

 

AIB UK & Ireland Annual Conference, Glasgow, 2009 

10th Vaasa Conference on International Business, Vaasa/Finland, 2009 

35th EIBA Annual Conference, Valencia, Spanien, 2009 

     

Publications: 

 

Schmid, Stefan/Grosche, Philipp (2007): Lenovo. Ein neuer Global Player aus dem Reich der 

Mitte. In: Schmid, Stefan (2007, ed.): Strategien der Internationalisierung. Fallstudien und 

Fallbeispiele. 2nd revised and extended edition, Oldenbourg, München, Wien, 2007, pp. 127-

142 (3rd edition 2013: pp. 141-158).  

Schmid, Stefan/Grosche, Philipp (2008): Management internationaler Wertschöpfung in der 

Automobilindustrie – Strategie, Struktur und Kultur. Bertelsmann Stiftung, Gütersloh, 2008, 

159 pages.  

Schmid, Stefan/Grosche, Philipp (2008): Managing the International Value Chain in the 

Automotive Industry – Strategy, Structure, and Culture. Bertelsmann Stiftung, Gütersloh, 

2008, 159 pages.  

Schmid, Stefan/Grosche, Philipp (2008): Glokale Wertschöpfung im Volkswagen-Konzern – 

Auf dem Weg zu mehr Dezentralisierung bei Produktion und Entwicklung. Working Paper 

No. 41, ESCP-EAP Europäische Wirtschaftshochschule Berlin, November 2008, 44 pages.  

Schmid, Stefan/Grosche, Philipp (2008): Dezentrale Zentralisierung – Rumänien im Zentrum 

der Wertschöpfung für Renaults Logan. Working Paper No. 42, ESCP-EAP Europäische 

Wirtschaftshochschule Berlin, November 2008, 46 pages.  

Schmid, Stefan/Grosche, Philipp (2008): Vom Montagewerk zum Kompetenzzentrum – Der 

Aufstieg von Audis Tochtergesellschaft im ungarischen Györ. Working Paper No. 43, ESCP-

EAP Europäische Wirtschaftshochschule Berlin, November 2008, 34 pages. 

 
Schmid, Stefan/Grosche, Philipp (2009): Konfiguration und Koordination von 

Wertschöpfungsaktivitäten in internationalen Unternehmen – Ein kritischer Beitrag zum 

State-of-the Art, Working Paper No. 48, ESCP Europe Wirtschaftshochschule Berlin, 2009, 

84 pages. 

 

Schmid, Stefan/Grosche, Philipp/Bernhart, Wolfgang/Schott, Sebastian (2011): Focus on 

corporate culture and networks: How automotive companies successfully coordinate their 

activities across borders. A joint study conducted by ESCP Europe and Roland Berger, 

Berlin, Munich, April 2011, 32 pages. 

For more information about this publication, please contact the Secretariat. 

Grosche, Philipp (2012): Konfiguration und Koordination von Wertschöpfungsaktivitäten in 

internationalen Unternehmen. Eine empirische Untersuchung in der Automobilindustrie. 

Gabler, Wiesbaden, 2012 (mir-Edition), 367 pages. 

 

http://www.escp-eap.eu/uploads/media/Management_internationaler_Wertschoepfung_in_der_Automobilindustrie.pdf
http://www.escp-eap.eu/uploads/media/Management_internationaler_Wertschoepfung_in_der_Automobilindustrie.pdf
http://www.escp-eap.eu/uploads/media/Managing_the_International_Value_Chain_in_the_Automotive_Industr.pdf
http://www.escp-eap.eu/uploads/media/Managing_the_International_Value_Chain_in_the_Automotive_Industr.pdf
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